Amani Abraham 
Advertising in Journalism

Advertising in Journalism: Making ethical decisions

READ:

SPLC: Student Guide to Advertising Law 
FTC: Publishers Will Be Held Responsible For Misleading Native Ads
FCC: Complaints About Broadcast Advertising
ASME releases guidelines for native advertising

ACTIVITY:

Can you reject an ad? Why or why not?
What types of ads would you reject? Ads that promote violence or illegal activity? 
How do you ask yourself if you “should” run the ad? What’s the ethical approach? 

Take a look at how the New York Times debuted its native advertising: 
As The New York Times debuts its template for native ads, will other newspapers follow?

[image: ]

Have students work in groups and ask them to identify the advertisements that are posing as an article in this link. 
Try to spot the native ad on the cover of the newest issue of Forbes
Cocainenomics
Is it easy to identify as an ad? 
How do you know? 
Can this be interpreted as misleading? 
What approach would you take? 

ACTIVITY 2: 

[bookmark: _GoBack]Have students read the Atlantic advertising policy. 
What key guidelines are outlined to let consumers know their policy or approach? 
Have students develop a public statement and guidelines to help consumers understand your advertising policy. 
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The word “innovative” might not be the first adjective many Americans associate
with government. Still, public officials at all levels are warming up to the idea
that startups have something to teach government not only about creating more
nimble organizations, but also about what small businesses need to succeed.
As a result, a growing number of cities, states and federal agencies are inviting
private-sector entrepreneurs to lend their skills to help the public sector do
better work.

The Entrepreneurs-in-Residence (EIR) concept centers on embedding business
leaders in the heart of government bureaucracies. The idea isn't entirely new —
in fact, bringing in entrepreneurs fresh enough to remember what agile
decision-making looks like is common in corporate headquarters, venture
capital firms and universities. But when an entrepreneur is appointed to advise
a government agency, his or her role is usually to help find fresh solutions to
'seemingly intractable public problems and make officials and regulators
understand business needs.
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San Francisco, for example, recently launched a 16-week program that will
embed tech firms alongside senior city officials to take a fresh look at long-
standing urban headaches. The 11 finalists announced at the end of November
make things like crowdsourced public transit software, data-driven waste
management systems and indoor mapping services. The city pitched the
program as an opportunity for both sides. Officials gain access to technology
experts who bring a fresh pair of eyes to government logjams. Fledgling
businesses, meanwhile, will acquire an unbeatable window into the needs and
desires of the $140 billion public-sector market.

State governments are following suit. Legislators are considering EIR programs
in Texas, Massachusetts and Ohio. Virginia took a major step toward approving
a program last April.

Members of Congress have been trying to formalize a role for private-sector
business leaders in federal agencies, too. After an early effort by Louisiana’s
Democratic Senator Mary Landrieu died in committee, Representative Mike
Honda, Democrat of California, and co-sponsor James Lankford, Republican of
Oklahoma, introduced the Entrepreneur In Residence Act in November.

"Firsthand experience from executives and tech innovators will allow our federal
agencies to adapt and improve," Mr. Honda said.

In fact, several agencies around the Capitol are already doing just that. The
U.S. Food and Drug Administration convened its first EIR program in October
2011 to let business-savvy professionals weigh in on ways to accelerate
regulatory approvals for medical devices. The result was the second iteration of
the FDA's Innovation Pathway, which essentially connects FDA officials and
innovators much earlier in the product development process. The hope is that
early collaborations will identify — and perhaps avoid — potential regulatory
hurdles. The second six-month program, which concluded in April 2013, looked
at potential methods to streamline marathon-like clinical trials and other
roadblocks in approving or rejecting the sale of regulated goods.

The U.S. Citizenship and Immigration Services brought together agency
employees and private-sector leaders under an EIR program that started in
2012. The program culminated in a number of improvements to the visa-
approval process for foreign entrepreneurs. The agency now has an online
resource for immigrant business leaders called Entrepreneur Pathways and has
trained immigration agents to handle cases involving entrepreneurs. The
National Institutes of Health, meanwhile, has announced it will use an
embedded EIR to evaluate which outcomes of its healthcare research are ripe
for licensing.

Both the FDA and CIS programs show that after a bruising economic crisis,
government entrepreneur-in-residence programs are just as focused on
teaching government about the needs of the business community as they are
oon prompting private-sector leaders to improve government operations. In 2012,
President Obama told federal agencies “to make sure that every single
agency...(is) thinking about how are we advancing the cause of giving small
businesses and entrepreneurs opportunities to start creating the next Google.”

Mr. Honda pointed to Dell's success launching its own EIR program in 2011
when he introduced his bill. Ingrid Vanderveldt, Dell's entrepreneur-in-
residence, helps the company the needs of smaller businesses and how to
cater its products and services accordingly.

“I help drive strategy on extending how Dell listens and acts on what
entrepreneurs need to take their businesses to the next level,” said Ms.
Vanderveldt. “This has helped create a more meaningful bridge between Dell
and the small-to-medium-sized business marketplace.”

Having seen its internal program succeed, the technology company has been
advocating for state and federal programs that reach out to the private sector.

“The EIR program is beginning to be employed across a broad range of public-
sector entities in the U.S.,” Ms. Vanderveldt wrote on her blog. “I am eager to
see policy that supports entrepreneurship, both internal and external, within
government.”
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